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Abstract—Through the method of contrastive analysis, this thesis aims at presenting the differences as well as
similarities between friendship view in China and that in English-speaking countries by examining Chinese
and English idioms from the perspective of power distance, individualism versus collectivism and long-term
versus short-term orientation. A further explanation of the characteristics of the two friendship views from the
perspective of culture is also made.
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I. INTRODUCTION

Scholars from home and abroad have proposed plenty of theories about interpersonal relationship, which makes great
contribution to cross-cultural communication and at the same time lays a solid foundation for the present study. The
methods they adopt to formulate these theories mainly include questionnaire survey, collecting data in real life, doing
follow-up survey, or case study, etc. Different from the previous research, this paper studies friendship, a main part of
interpersonal relationship, by examining idioms that contain people’s friendship views in English and Chinese
languages.

Idiom is considered to be the treasure as well as carrier of national culture. Therefore, from Chinese and English
idioms, we can get some knowledge of cultural discrepancy between China and the English-speaking countries. The
culture of China and that of the English-speaking countries are different in geography, history, religious belief, custom
of living, and so on. Therefore, the two cultures take on different views towards interpersonal relations. Based on this
fact, this paper probes into the similarities and differences between the friendship views reflected in English and
Chinese idioms. It is known that idioms are essences in a specific language, and cultural and historical traits are
embedded in them. Therefore, through idioms about friendship in one language, we can get some knowledge of the
friendship view in that culture. In this way, the author hopes to provide a better understanding of the two different
friendship views from a perspective which has been rarely explored before.

Il. RESEARCH DESIGN

A. Theoretical Framework

Power distance Hofstede defines power distance, the first of his cultural dimensions, as “the extent to which the less
powerful members of institutions and organizations within a country expect and accept that power is distributed
unequally.” (Hofstede, 2001, 98)

According to Hofstede, the dimension of power distance deals with the need for dependence versus independence in
society. High Power Distance cultures tend to be hierarchical, emphasizing dependence and conformity. Inequality is
seen as the basis of social order. Seniors take a top down approach and tell juniors what to do. In cultures with high
power distance, the less powerful accept power relations that are autocratic or paternalistic. Subordinates acknowledge
the power of others based on their formal, hierarchical positions. Low Power Distance cultures tend to be egalitarian.
People value independence and believe that distance between the powerful and the powerless should be minimized. In
cultures with low power distance, people expect and accept power relations that are more consultative or democratic.
People relate to one another more as equals regardless of formal positions. Subordinates possess the right to contribute
to and criticize the decisions of those in power. Thus, Power Distance does not measure or attempt to measure a
culture’s objective power distribution, but rather the way people perceive power differences.

Individualism versus collectivism “Individualism-collectivism is the major dimension of cultural variability used to
explain cross-cultural differences and similarities in communication across cultures” (Gudykunst, 1997, 56). Hofstede
(2001) defines individualism as “the emotional independence of individual persons from groups, organizations, or other
collectivities”. Generally, it refers to the doctrine that each individual is unique, special, and completely different from
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all other individuals and “the basic unit of nature” (Stewart & Bennert, 1991, 133). As Goleman points out, in
individualist cultures, people’s personal goals take priority over their allegiance to groups. The loyalty of individualists
to a given group is very weak; they feel they belong to many groups and are apt to change their membership as it suits
them.

Collectivism is characterized by a social framework that distinguishes between in-groups and out-groups. In
collectivist cultures, “people count on their in-groups (relatives, clans, organizations) to look after them, and in
exchange for that they believe they owe absolute loyalty to the group.” (Samovar et al, 2000, 68) In individualistic
cultures, people are supposed to look after themselves and their immediate family only, while in collectivistic cultures,
people belong to in-groups or collectivities that are supposed to look after them in exchange for loyalty. “The attitudes
to in-groups and out-groups are two important standards to decide whether this country or community belongs to
individualistic culture or collectivistic culture.” (Hofstede and Bond, 1984, 419) In individualist cultures, people are
expected to develop and display their individual personalities and to choose their own affiliations. In collectivist
cultures, people are defined and act mostly as a member of a long-term group, such as the family, a religious group and
many others.

Long-term versus short-term orientation Hofstede’s fifth dimension, long-term versus short-term orientation, is
based on the study of Michael Bond which had noted that Hofstede’s previous four cultural dimensions did not
adequately reflect Asian perspectives of culture. As Hofstede notes, “Long Term Orientation (LTO) stands for the
fostering of virtues oriented towards future rewards, in particular perseverance and thrift. It’s opposite pole, Short Term
Orientation, stands for the fostering of virtues related to the past and present, in particular, respect for tradition,
preservation of ‘face’ and fulfilling social obligations.” (Hofstede, 2001, 359)

According to Hofstede, long-term orientation, with its roots in the ethical imperatives of Confucianism, can be
interpreted as dealing with a society’s search for virtue. Long-term oriented cultures teach virtues directed at the future,
such as education, frugality and persistence. Short-term oriented cultures teach virtues directed at the past and present,
such as expectation for quick results, respect for traditions, social spending, and maintaining face.

B. Methodology

In order to systematically study friendship view embedded in Chinese and English idioms, the author uses
contrastive analysis. Firstly, idioms about friendship in English and Chinese are collected from three dictionaries
about Chinese idioms and three dictionaries about English idioms. Secondly, the collected idioms are classified
according to three of Hofstede’s cultural dimensions: power distance, individualism versus collectivism, and
long-term versus short-term orientation. The third step is contrastive analysis. Under each cultural dimension,
there are three parts, namely the English idioms about this dimension followed by analysis, the Chinese idioms
about this dimension followed by analysis, and a contrast and comparison of the two analyses.

I1l. DATAANALYSIS AND DISCUSSION

A. Power Distance

Generally speaking, power distance measures the degree to which wealth, prestige and power are equally distributed
in a culture, as well as how much equality versus inequality and dependence versus independence are desired.

Analysis of Samples from English Idioms

The following-listed idioms are the English idioms about power distance collected by the author:

. Afriend in court is better than a penny in purse

. Friend at/in court

. Have friends in high places

. He that hath a full purse never wanted a friend. A rich person always has plenty of friends.
. My honorable friend

. My learned friend

. Girl/Boy friend

. Next friend

. Man’s best friend

10. Feathered friend

11. A friend of God

12. Big friend

From the English idioms listed above, it may be concluded that the friendship view embodied in English idioms has
the following features:

a) People want to have friends that are powerful and influential so that they are able to depend on those friends to
help them when it is needed. Besides, when expressing the idea that they have or want to have some influential friends,
they express it with pride or even boast. This feature can be seen from such idioms as 1, 2, 3, and 4.

b) It is common for people from similar background to make friends with one another. From 5 and 6, it can be seen
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that in Britain, the congressmen in house of commons call each other friends and show respect by using “honorable”.
The same is true for lawyers in court by using “learned”. Thus, it is proper to conclude that people with the same status
or position can make friends with each other. Moreover, people of different sexes or statuses can be friends, such as
boy/girl friend which has a special connotation that the two people have a romantic relationship. A next friend refers to
the guardian of a minor. Thus, a minor is a friend of his guardian.

c¢) Man can make friends not only with man, but also with other creatures, God, or even objects. To dig it further, man
are equal to all other things so that man can be friends with all of them. This feature is reflected in such idioms as 9, 10,
11, and 12. From 9, it can be seen that man can make friends with dogs. Idiom 10, feathered friend expresses the idea
that man can make friends with birds and other flocks. Idiom 11, a friend of God refers to the person who is very pious
to God. So man can be friend of God. Idiom 12, big friends is an American slang which refers to bombers of our side.

Analysis of Samples from Chinese Idioms

The Chinese idioms about power distance collected by the author are listed as the follow:

1. gou zhang rén shi

dog depend-on man power
be a bully under the protection of a powerful person
2. pan long fu féng
climb dragon attach phoenix
to play up to or attach to people of power and influence
3. shili zhT jiao, gl rén xii zh1
power of relationship, ancient man shame that
Since ancient time, people have been ashamed of the friendship based on power.
4. fu shou tie ¢r
bow head droop ear
be docile and obedient
5. wé mg shiicang
only order is obay
be absolutely obedient
6. Ii xian xia shi
rite sage lower knowledgeable-person
to lower oneself to enlist the services of the talented and the learned
7. xt zuo yi dai
vacant honored-post to wait
to reserve the honored post for somebody competent
8. quan ma zhi lao
dog horse of work
to serve like a dog or a horse
9. fu tang ddo huo zai suo bu ci
go boiling-water tread fire in all not refuse
will never refuse, even one has to go through thick and thin
10. jigong jin cui si érhou yi
bow exhauste overworked die then stop
to devote oneself entirely to something until one’s dying day
11. wang nian zhf jiao
forget age of relationship
friendship between young and old people or friendship between generations

From the above-listed idioms, several features of friendship view that is reflected in Chinese idioms are summarized
as follow:

a) People should not be eager to make friends with influential and powerful people for interests or other material
purposes. This idea is expressed in idioms like 13, 14 and 15. If people do make friends in high place and act
flatteringly all the time, they will be looked down upon. For example, Chinese idioms 16 and 17 convey this notion.

b) It is advocated and praised if people with power and status are modest and respectful enough to make friends with
lower-status people who are intelligent and wise. Such idioms as 18 and 19 show this point.

c) The author does not find any Chinese idiom that shows the friendship between people of different social statuses.
More often than not, the relation between people of different status is a matter of boss and employees, host and servants,
superior and subordinates. On the one hand, people of higher status should lower themselves so that they are able to
treat lower-status people who are wise and intelligent respectfully, as the author has mentioned in Il. On the other hand,
the lower-status people should be loyal to their supervisor. They should also do their best to show their loyalty and
repay their supervisor for his appreciation of their talent. This point is shown in idioms of 20, 21, and 22.

d) People of large age difference are not supposed to make friend with each other. However, the idiom 23 conveys the
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opposite meaning: friendship between old and young people or friendship between generations. It is proper to assume
that generally people do not forget their age difference and make friends with one another.

Contrastive Analysis

In English idioms, powerful and influential friends are desirable and it is natural that people want to be friends with
them for the purpose of prosperity, whereas in Chinese idioms, people are despised if they are eager to make friends
with people in high place just for material purposes. According to Huang Guangguo (2004), the relationship in western
countries tends to be instrumental, whereas the relationship in China is likely to be expressive. Therefore, Chinese
people look down upon the friendship based on instrumental purpose, whereas in English countries it is a common
phenomenon.

The English idioms reflect a phenomenon that it is common for people from different background, including social
status, age, gender, etc, to make friends with each other. However, in Chinese idioms, this phenomenon is uncommon or
even wrong. And the ordinary relation between people of different power is usually a matter of superior and
subordinates. Jia (1997) points out that the power in China is associated with age, education, social class, sex, and
family relation and so on. Confucianism in China requires people to behave according to their status, while in western
countries equality is highly valued.

English idioms show that people can be friends with not only human being, but also other creatures and objects,
which is rare in Chinese idioms. So we can infer that the equality in the west not only exists among human beings, but
also among everything in the world, so that humans are friends with non-humans.

B. Individualism versus Collectivism

“In the individualist society, relationships with others are not obvious and prearranged; they are voluntary and have
to be carefully fostered. In the collectivist society, one’s friends are predetermined by one’s group membership. This
group membership is maintained through filial piety and loyalty, and is associated with patriotism.” (Hofstede, 2001,
353)

Analysis of Samples from English Idioms

The following are the English idioms about individualism and collectivism collected by the author.

1. Afriend in need is a friend indeed.

2. False friends are worse than open enemies

3. With friends like that, who needs enemies? To express the disapproval of the way in which someone’s friends have
behaved towards that person.

4. Fair-weather friend.

5. A friend to all is a friend to none/a friend to everybody is a friend to nobody.

6. The falling out of friends is the renewal of love.

7. Between friends all is common.

8. A hedge between keeps friendship green. Your friendship will flourish if you and your friend respect each other’s
privacy.

9. Lend your money and lose your friend. You should not lend money to your friends; if you do, either you will have
to bother your friend to repay the loan, which will make your friend resent you, or your friend will not repay the loan,
which will make you resent your friend.

10. Short accounts make long friends. If you borrow something from a friend, pay it back as soon as possible so that
the two of you remain friendly.

11. Bosom friends; sworn friends; fast friends.

12. nodding friend

13. Birds of a feather flock together.

Having examined the English idioms listed above, the following characteristics of friendship can be summarized:

a) It is important to make a true friend or choose a right friend. Hardship can testify whether a friend is a true one, as
is shown in 24. Besides, idioms 25 and 26 express the significance of making a right friend. In contrast, a fair-weather
friend refers to someone who is friendly with you when you are enjoying good times, but who abandons you when you
need help, which is much undesirable.

b) It does not matter whether a person has a large number of friends or not, what matters is the actual relationship
between them. A person may have many friends, of which none is a close friend, as is shown in idiom 28. In contrast, a
person may have only a few friends, of which all are fast friends, as is shown in idiom 29.

c) Friends should share with each other. At the same time, they should also keep an arm’s length with one another.
This point is shown in idiom 30 and 31. However, one thing that friends should not share is money. Even if a person
borrows money from his friends, he should return it quickly so as to maintain their friendship. This idea can be seen
from idiom 32 and 33.

d) Friends can be divided into several types in terms of intimacy and closeness, such as idiom 34 and 35.

e) People tend to make friends with whoever is similar to them, as is shown in 36.

Analysis of Samples from Chinese Idioms

The Chinese idioms about individualism versus collectivism are listed as follow:
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1. yige liba sange zhuang, yige hdo han sangée bang.
one fence three stake one good man three help
Even a strong man needs the help of his friends.
2. wei péngyou liang 1¢i cha dao
for friend two rib stab knife
will do anything for friends
3. i dai tao jiang
plum substitute peach stiff
to sacrifice oneself for his friends
4. you fu tong xidng you nan téong dang
have happiness together enjoy have difficulty together bear
to share joys and sorrows; stick together through thick and thin
5. huannan jian zhén qing
hardship see true feeling
A friend in need is a friend indeed.
6. jinzi zhi jiao dan ru shui, xido rén zhT jido gan ru Ii.
gentleman of relationship pure like water small man of relationship sweet like sweet wine
The friendship between gentlemen is pure like water, yet affectionate; the friendship between small men is sweet
like wine, yet easily broken.
7.zhitdhg da heé
ideal same way close
to have a common goal or like-minded
8. gan dan xiang zhao
liver gallbladder mutual reflect
to treat each other with all sincerity
9. gian Ii song € mao,li qing qingyi zhong.
thousand li send goose feather gift light feeling heavy
The gift itself may be light as a goose feather, but sent afar, it conveys deep feeling.
10. xing ying bu 1i; ginmi w1 jian.
figure shadow not part intimate not crack
be very close and intimate with one another
11. jido rén jido xn, jiao hua jiao gén.
interact people interact heart water flower water root
Touch his heart when you make friends, and moisten roots when you water flowers.
12. héinéi chn zhiji, tianya ruo bi lin.
within-the-country exist bosom-friend long-distance seem compare neighbor
Bosom friends within the four seas are close neighbors though separated by great distance.
13. jin zhi@i zhé chi, jin mo zhé héi.
close cinnabar people red close ink people black
One takes on the color of one’s company; moral influence by contact of close association.
14. ji sud bu yu wu sht yua rén.
oneself the not want do-not apply to people
Do not do unto others what you do not want others to do unto you.
15. tui ji ji rén
push oneself to people
to put oneself in another's position; to be considerate
16. yizhé san you, you zhi you liang you dudwén.
beneficial three friends make-friend-with upright make-friend-with honest make-friend-with knowledgeable
Three kinds of friends are beneficial, that is, upright friend, honest friend, and knowledgeable friend.
17. yu péngydu jiao, yan ér you xin.
with friend interact word then have credit
There should be trust and faithfulness between friends.
18. fanfan zhi jiao
general of relationship
casual acquaintance
19. bujibal ¥
not close not distant
be neither too familiar nor too distant
20. nei shii wai qin
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inside distant outside intimate

be apparently intimate but actually indifferent
21. mo ni zhT jido

not against of relationship

friends with complete mutual understanding
22. wen jing zhi jiao

cut neck of relationship

a friendship that would lead persons to die for each other
23. qing ru xiongdi

feeling like brothers

be close like brothers
24. wu yi 1€ jurén yi qun fén

thing by class gather people by group divide

Birds of a feather flock together.

From the Chinese idioms listed above, it is reasonable to summarize that friendship view reflected in Chinese idioms
has the following features:

a) The most important thing between friends is loyalty and faithfulness. People should be loyal to their friends under
whatever circumstances. Therefore, mutual help matters a lot between friends regardless whether the help is right or not.
This point is conveyed in idiom 37, 38, and 39.

b) Friends are those who can company one another through thick and thin, as is expressed in idiom 40 and 41.

c)Friends should pay more attention to spiritual togetherness and emotional exchange rather than material things.
This idea can be seen in idiom 42, 43, 44, and 45.

d)Friends may show their closeness by physical intimacy, such as 46, as well as by spiritual intimacy, such as 47.
When two friends are spiritually intimate, physical distance means nothing, as is shown in idiom 48 and 45.

e) The influence of friends on a person is significant, which is expressed in idiom 49.

f) There are some idioms that tell people how to treat their friends, emphasizing empathy, integrity between friends,
or telling people what kind of friends are beneficial. This idea can be seen from idiom 50, 51, 52, and 53.

g)There are several kinds of friends in terms of intimacy, which can be seen from idiom 18 to idiom 54.

h)People tend to make friends with whoever is similar to them, as is expressed in idiom 55.

Contrastive Analysis

English idioms express the notion that true friends are precious, and fair-weather friends are despised, but even true
friends do not have to go through thick and thin with each other or help each other voluntarily. Besides, the quality
instead of quantity of friends is emphasized. Friends always share with one another. In contrast, in Chinese idioms,
loyalty and faithfulness between friends are very important. So, true friends are those who can company them through
thick and thin without condition. Besides, friends should help each other regardless right or wrong, even sacrifice for
one another. According to Jia Yuxin, people should show concern, sympathy, and empathy for or offer help to those who
are in trouble. “In reality, the relationship in Chinese society is reciprocally obligatory, so everybody in the Chinese
society is, to different degrees, indebted to other people, who are in turn also indebted.” (Jia, Y, 1999, 505)

Chinese idioms show that friends attach much emphasis to emotional and spiritual closeness as well as physical
intimacy. Huang, Y. makes a contrastive analysis of the different friendship view between the Chinese and the American,
and notes that friends in China are more familiar with one another in terms of family background, educational
background, interests, and even private life than the friends in America. This is true between friendships in Chinese and
English cultures. Besides, Chinese people make friends based on common interests and emotional purpose while people
in English culture make friends based on profit or instrumental purpose. Just as Jia (1999) notes, “Chinese people
regard the maintenance of interactional closeness based on good feeling or expressive relationship between people as an
end, while the westerners regard interactions as a means or instrument to anther goal.” (Jia, Y, 1999, 515)

Due to the intimacy between friends the influence of friends is emphasized. Concerning the importance of the
influence of friends, Chinese idioms propose some suggestions for making friends. However, in English idioms, the
author does not find any idioms expressing that idea.

Both English and Chinese idioms show that there is a tendency for people to make friends with whoever is similar to
them. And friends are classified into different types according to the degree of intimacy. As it is noted, “human
relationships are hierarchical”. (Chen & Starosta, 2007, 113) Different levels of relationships include strangers,
acquaintances, intimate friends, and each asks for different engagement in terms of inclusion, control and affection.

C. Long-term versus Short-term Orientation

Generally speaking, in long term oriented societies, people value actions and attitudes that affect the future, such as
persistence, thrift, and a sense of shame. In short-term oriented societies, people value actions and attitudes that are
affected by the past or the present, such as immediate stability, protecting one’s own face, respect for tradition, and
reciprocation of greetings, favors, and gifts.

Analysis of Samples from English Idioms
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Here are the English idioms about long-term versus short-term orientation collected by the author:
. Friendship cannot stand always on one side

. If you scratch my back, I will scratch yours.

. Claw me and I will claw thee.

. Roll my log and I will roll yours.

. Get on/along like a house on fire

. Old friends and old wine are best

. (Even) the best of friends must part.

. Friends may meet but mountains never greet.

. Friends are thieves of time

After the English idioms listed above, it is appropriate to conclude that the friendship view in English-speaking
countries has the following characteristics:

a) Friendship is a matter of reciprocation, as is show in idiom 61. People treat their friend in the same way as their
friends treat them. If a friend of someone does him a favor, he will repay his friend with a favor, as can be seen from
idiom 62, 63, and 64.

b) Good friendship may develop very fast. For example, as in idiom 65, if two people get on like a house on fire, they
quickly become intimate friends.

c) Old friends are desired and regarded as the most precious, which can be seen from idiom 66.

d) It is natural and common for friends to part and meet. People accept this fact easily so they may part with a friend
today and develop another friendship tomorrow, or expect to meet again with old friends in a few days. This point
shows itself in idiom 67 and 68.

e) There is an idiom expressing the idea that making friends may take a lot of your time, as is shown in idiom 69.

Analysis of Samples from Chinese Idioms

With the above-mentioned idioms in mind, it is reasonable do summarize the features of friendship view reflected in
Chinese idioms as follow:

1. youyi chang ctn

friendship long exist
Friendship lasts forever.
2. bu wang jil yao
not forget long friend
Do not forget the old friends.
3. dud nian d€ péngyou lao jidoqing
many year of friend---old relationship
friendship of a long time means deep relationship
4. zhao qin mu chu
morning Qin-state dust Chu-state
to change one’s loyalty constantly
5. 10ng jido zhi jiao
coil bun of relationship
Friends from childhood
6. lidng xido wu cai
two small no suspicion
(of a boy and a girl) be innocent playmates
7. 1i shang wanglai
courtesy call-for reciprocity
Courtesy demands reciprocity.
8. tou tdo bao I
throw peach return plum
to return the compliment
9. song jin qian 1i, zhong xa y1 bié.
send you thouand li finally must one departure
Friends must apart even if they do not want to.
10. y1 jian ra gu
one meeting like old-friend
to feel like old friends at the first meeting

a) long-term friendship is desired. Idiom 70 expresses the notion that it is important to maintain friendship for as long
as possible. People may make new friends, but should never forget the old ones, as is conveyed in idiom 71. Old friends
usually have deep affection, thus are desirable, as can be seen in idiom 72. On the contrary, people are criticized if they
change friends constantly or make friends with a person, later abandon that friends and make friends with another
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person. Idiom 73 conveys this idea. In addition, friendship that begins from childhood usually means intimacy and
closeness, thus it is desired. This point manifests itself in idiom 74 and 75.

b) Friendship is a matter of reciprocation. If a person receives gifts or favors from his friends, he should pay his
friends back with something in accord with the received things, or even with more valuable things. Idiom 76 and 77
convey this idea.

c) When friends have to part, they express the feeling that they do not want to part and going to miss each other very
much, as is seen from idiom 78

d) People may become friends quickly, which can be seen from idiom 79. On the other hand, people compare those
quickly-made friends to old friends: they become in good terms quickly as if they were old friends. So it is fair to infer
that quickly-made friends are usually not well-regarded except that they are like old friends.

Contrastive Analysis

English idioms reflect that old friends are good, but quickly-made friends are not necessarily bad. As a matter of fact,
old and new friends can both be good or bad. It is naturally accepted that friends may part and meet again, so people
just take that easily. According to Hu (1999), western people tend to move more frequently than Chinese people,
therefore their friends also change more frequently than Chinese people. In contrast, old friends are valued in Chinese
idioms under any circumstances and new friends are rarely regarded as good as old friends. Just as Hu (1999) notes, the
longer time friends know each other, the deeper their relationship will be. Huang (2008) points out that the friendship in
China is very stable, even last for a lifetime. Therefore, people are sentimental when they have to part with their friends.

The same idea that is expressed in both English and Chinese idioms is that people should treat their friends the way
their friends treat them, or even better. This idea is also expressed as “human relationships are reciprocal”. (Chen &
Starosta, 2007, 113). This reciprocation fosters ever-lasting good interpersonal relationship in China, and smooth and
balanced short-term relationship in English countries. Only if each member of the relationship satisfies one another’s
needs of inclusion, control and affection to a certain degree, can the relationship last long. Therefore, if a person
received a favor or gift from his friend, he should repay his friend so that their friendship can last for a long time.

Generally speaking, long-term friendship dominates China, where people live in a certain area, which is less likely to
change, and interact with a certain group of people. Long-term relationship fosters a complementary social reciprocity
in which interpersonal relationship is viewed as asymmetrical and reciprocally obligatory, as is mentioned in the
previous two sections. Therefore, Chinese people value stable and long-term relationship, and measure the depth of
relationship with the length of time. They maintain the relationship by vertical social status and mutual obligation.
While in the English culture, short-term relationship is more prevalent. People tend to move from one place to another,
and interact with different people because of the movement as well as their membership of different groups. They
consider commitments or obligations between friends as a threat to freedom. Thus short-term relationship is common
and popular in English culture.

D. Cultural Origins of the Two Different Friendship Views

The differences of friendship views are the result of different cultural, social, social, psychological and natural
geographical factors, of which the most important is cultural factor. Individualism, the dominant orientation in English
countries and collectivism, the dominant orientation in China act as shapers of the patterns of interpersonal relationships.
As the main cultural orientation in the English countries and China are different, the interpersonal relationships are also
markedly different.

What is emphasized in English culture is individualism and as a result equal or horizontal relationship is highly
valued. Broadly speaking, individualism refers to the doctrine that each individual is unique, special, and completely
different from other individuals. Most westerners believe that each person has his own separate identity and personality,
which should be recognized and reinforced. People in English culture emphasize individualism so much that they
believe that there must be something wrong with people who fail to demonstrate individualism. As a result, they are
independent and value privacy. The relationships are symmetrical in English culture in that the behavior which is
appropriate to one person in each pair is identical with what is appropriate to the other person. This symmetry
presupposes role equality rather than differentiation as is the case in China.

To Chinese people, the word“individualism”is related to the derogatory meaning of egoism, which represents
selfishness in quality and looseness in discipline. In traditional Chinese beliefs, especially in Confucianism, collectivism
is appreciated. It emphasizes cooperation among group members and individual success is due to the collective effort
of the staff in a unit, an organization or a community. So people are generally dependent on each other and have less
privacy that the westerners. The sacrifice of individual interest for that of the collective is a noble quality highly praised
by Chinese people.

June Ock Yum studied interpersonal relationships through analyzing cultural orientations in the East and West. Yum
also agrees that collectivism, especially Confucianism, and individualism are the cardinal principles of their respective
interpersonal relationships. Through analyzing the cultural orientations of the East and the West, Yum got his own
conclusions:

a) Interpersonal relationship in the East is particularistic while in the West it is universalistic.

b) The eastern interpersonal relationship is long-term and asymmetrical, while the western is short-term and
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symmetrical or contractual.
c) In the East, there is clear distinction between in-group and out-group, while in the West there is not.

IV. CONCLUSION

The main purpose of this paper is to make a contrastive analysis of the friendship views in Chinese and English
idioms. First, there are some differences in friendship views reflected in English and Chinese idioms. Influenced by
Confucianism, Chinese people pay much attention to the harmonious relationship based on vertical social status,
collectivist reciprocal obligation and emotional feeling, as a result of which long-term and stable relationship is desired.
The English idioms show that people are influenced by the doctrine of individualism deeply. As a result, the
“autonomous self” based on equality, freedom and instrumentality is emphasized in interpersonal relationship. So the
relationship is usually unstable and changing between people. Second, some ideas are common to people in China and
English-speaking countries. People from both China and English-speaking countries think they should treat their friends
the way their friends treat them. Both English and Chinese idioms show that there is a tendency for people to make
friends with whoever is similar to them. And friends are classified into different types according to the degree of
intimacy.

By doing this research, the author hopes to contribute a little in both theoretical and practical ways. Theoretically, this
paper provides people with friendship views in China and the English-speaking countries from the perspective of idiom,
which can enrich the theories proposed by domestic and foreign scholars. Practically, the paper can offer a guideline for
interpersonal interactions in China or the English-speaking countries. With a better understanding of the similarities and
differences of friendship views in two cultures, people can behave and communicate more properly in intercultural
communication.
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